Appear in AMSA’s popular e-newsletter! WE E K L Y C O NS U L T

o Rates below are for both or individual editions and for 13 consecutive e
Med+ Edition newsletters (one 3-month cycle) with the banner placement.®

Two Editions Sent to 30000+ medical students, residents & physicians LEADERBOARD Weekly Consult
Available Premed Edition Image: 468 pixels wide x 60 pixels tall

October 2, 20
Sent to 15000+ premedical students Med+ $5000 / Premed $4500 / Both $8500 .
Prominent, horizontal banner placement positioned directly

under the newsletter’s masthead

The Weekly Consult delivers the |atest heaith care and medical news to 13 iz &-mail not ispiaying comacty?
physiciens-in-iraining /dnesday. n your

First news item

Source and credit, linked

Generally speaking, this coffee shop would be a more peaceful place it
everyone else would just be quiet. But if you cant have that, you could at least
find a place that resiricis cell phone calls: Anew study quantifies how much
mare annoying cell phone talkers are than people just having an in-person
conversation

Second news item

Source and credit, linked

If your last “meal” was a stale vending machine Honey Bun. you'll wantto
start literally pavina more attention t what vou're eating Resaarnhers atthe
University of Liverpool. reviewina 24 previous studies. found that whe

Dsno\e recalled their previous meal as fuffilling, they ate less during ths next

Image: 120 pixels wide x 600 pixels tall
B1 - Med+ $4000 / Premed $3500 / Both $6500

Trending articles and links to valuable resources engage readers continuously. SKYSCRAPER®

Product Showcase [image only]

B2 - Med+ $3000 / Premed $2500 / Both $4500
AMSA's Weekly Consult is a weekly news roundup covering medicine, health care and medical Prime banner placement positioned vertically in left column.
education, distributed electronically to AMSA members, alumni and friends every Wednesday. Multiple locations available each cycle. e ol

stay awake behind the wheel has merit, according to a sfudy of Australian
truck drivers. Researchers found that drivers consuming caffeinated
beverages, including coffee and energy drinks, had a lower accident risk
Those who used caffeinated drinks to stay awake were 63 percent less likely
to crash than the drivers who did not consume caffeine

Fourth news item
Source and credit, inked

PRODUCT SHOWCASE®
Image: 395 pixels wide x 100 pixels tall

C1 - Med+ $3950 / Premed $3450 / Both $6400 e
. : . . C2 - Med+ $3750 / Premed $3250 / Both $6200 S
The editors of AMSA S We_ekly Consult gat’her and deliver a useful mix of only the Featured banner placement integrated within news column. T ——
most relevant and timely items for today’s busy readers. Multiple locations available each cycle. =

INTERNAL BANNER Fifth news item

Source and credit, inked

Image: 180 pixels wide x 150 pixels tall Fesinghons e g Eeloros o G o ot
truck drivers. Researchers found that drivers consumin ca'rematen

Med+ $2750 / Premed $2250 / Both $4000 :

Alternative banner placement integrated within news column.

o]

beverages, including coffee and energy drinks, had a lower aci
Those wha used caffeinated drinks to stay awake were 63 Devcem s hkely
to crash than the drivers who did not cansume caffeine

Sixth news item

Source and credit, linked

Its qood that the mean kids are always willing to hock one up. A pilot study
published in Psychiatric Quarterly suggests that agaressive behavior in boys
can be predicted by a rapid saliva test. Citing ine hich risk for violence
against healtn care workers in psychiatric care seffings, the researchers
were looking for a quick way to determine patients tendency toward
aggression

AMSA's Weekly Consult includes current news and concise educational
and how-to items provided by AMSA members, leaders, and partners.
All delivered in a mobile-ready format for readers on the go!

SIDE MESSAGE®

Image: 120 pixels wide x 50 pixels tall

Text (max.): 20-character headline & 80-character description
Med+ $1500 / Premed $1250 / Both $2000

Positioned directly under the Skyscraper with an image, headline .E.
and description

Five-word Side -
Message headline Seventh news item

Followed by a
15-word description,  Source and credit, finked
Generall speaking, s coffee shop would be a more peacefulplace it

®content image may be changed within cycle for an additional fee of $50 per - DMl G eTyone S WOUKI K1t b ek Bl o Cam v Pt Tou Gourd aleast
find a place that restricts cell phone calls: Anew studfﬂuanhﬁes hnwmuch

. . . . . . ad Change per issue. All Change must be approved by AMSA mnre snnuymg cell phone talkers are than people just having an in-person
With multiple placement options available, you have the opportunity to receive @same banner type appears in The New Physician electronic table of contents Eighth news item

Source and credit, inked

continuous presence delivered your way and within your budget. and on AMSA’s website.

Denp‘\e recalled their previous meal as fulfilling, they ate less during the next
meal

All artwork and linking URLs must be uploaded through the AMSA Sales Artwork

Submission Form at least ten (10) business days prior to start date that your [lustration of banner placement and specifications is
artwork is to appear as scheduled. All artwork is subject to AMSA approval. offered as an example only. Actual content, length

To reserve banner placement, visit amsa.org/workwithus and send a completed
AMSA Sales Reservation Form to sales@amsa.org.

Banner artwork must be formatted as jpg, gif, or png files (max. file size: 40K)
Files with rotating images to create animation are encouraged (optional) but
must not be more than five (5) seconds.

Your placement becomes part of the e-newsletter’s design and includes a live link to your site.

and arrangement of the newsletter will vary.

Questions? Email or call (703) 665-4643



http://www.amsa.org/workwithus
mailto:sales@amsa.org
https://app.smartsheet.com/b/form/c7a3593482d24c708732875d23067a4a
https://app.smartsheet.com/b/form/c7a3593482d24c708732875d23067a4a
mailto:sales@amsa.org

