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[School] Medical Students Go PharmFree
City, State –Medical students at [Name of School] will be [hosting an event?] to celebrate National PharmFree Week.. Sponsored by the American Medical Student Association (AMSA), the nation’s largest and oldest independent organization of physicians-in-training, National PharmFree Week, October 22-28, 2007, is a national movement to limit the access and influence of pharmaceutical companies at medical schools and academic medical centers. 

The pharmaceutical industry has been the most profitable over the last ten years in comparison to the remainder of the Fortune 500. Conglomerated pharmaceuticals spend billions of dollars in direct-to-consumer advertising which result in the ubiquitous “ask your doctor” commercials on television and in print. Through these avenues and with staffed “detailers” who run rampant in hospital hallways marketing products, drug companies are changing the way patients and physicians dialogue about health care. Doctors are increasingly relying on free samples of the most expensive medication for patients, regardless of whether the drugs are cost efficient or follow the preferred treatment mechanism.

[QUOTATION FROM SCHOOL REPRESENTATIVE HERE]

Insert University here held events listed here, perhaps in series this week to promote student liberation from pharmaceutical company influence. Similar efforts are taking place in the region and across the country. Campuses are inviting speakers, holding rallies, and getting involved in legislative action to raise a collective voice of students in favor of evidence based medicine. 

In 2002, AMSA launched the nationwide PharmFree Campaign as an educational effort targeted at medical students in order to continue teaching the qualities of honesty, humility and accountability in undergraduate medical education and beyond. While AMSA recognizes that pharmaceutical companies provide a valuable resource for research and development of new and potentially lifesaving medications, it also realizes that the industry has sales representatives deliver sales pitches to doctors. AMSA encourages all physicians-in-training and health-care providers to seek out evidence-based and unbiased sources of information rather than to rely on pharmaceutical industry representatives for "education." 

AMSA banned pharmaceutical advertising and sponsorships at regional and national conferences, in AMSA's magazine, The New Physician, on the organization's Web site and as a source of corporate donations. AMSA remains one of the few national organizations to completely eschew all pharmaceutical advertisements and sponsorships. 

About the American Medical Student Association 

The American Medical Student Association (AMSA), with more than a half-century history of medical student activism, is the oldest and largest independent association of physicians-in-training in the United States. Founded in 1950, AMSA is a student-governed, non-profit organization committed to representing the concerns of physicians-in-training. With more than 68,000 members, including medical and premedical students, residents and practicing physicians, AMSA is committed to improving medical training as well as advancing the profession of medicine. AMSA focuses on four strategic priorities, including universal healthcare, disparities in medicine, diversity in medicine and transforming the culture of medical education. To learn more about AMSA, our strategic priorities, or joining the organization, please visit us online at www.amsa.org/.
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