ADVERTISING

(this is critical to having a successful retreat!!)

As mentioned above, advertising for your retreat can be as simple as sending out a series of succinct emails to the HuMed and region listserves (the regional retreats coordinator can forward your emails out to the regional listserves if you are not a member of those) and to your classes at school.  It can also involve a well-formulated and developed approach that involves campaigns at all levels—local, regional, and national.  

***The most effective form is advertising is YOU!!  You must make personal appeals to your classmates and friends.*** A personal invitation will go much farther than an email (we all know this is true).  Inform the participants now that you can help them find funding. Make available a funding letter (samples available on the CD and website) which they can pass on to their dean, SGA, alumni association. 

Independent of the scope of your advertising efforts, there are a few things that you will want to decide.

1)  What medium of contact do you want to use?  

You can have posters, your own website, contact the local media (especially NPR), and just about anything else.  Decide who your audience it and think about what would appeal to that group.  

2)  What basic AMSA resources do you want to employ?  

In addition to your regional and the national HuMed listserve, you should at a minimum: 

a) Advertise your regional retreat at National Convention (always in March) during regional time,

b) Contact  your AMSA Regional Trustees and Associate Regional Trustees—they have access to all the chapter officers in your region.  For your RT/AT contact information, see: http://www.amsa.org/region/ 

c) As soon as you have an idea of the when the retreat will happen contact the regional retreats coordinator with the basic info.  The information and application can be posted on the humed website as well as the meetings and opportunities page on the AMSA website.

d) Advertise at regional time during the AMSA’s Chapter Officer Conference (July, 

2005; Dulles Marriott Hotel; Reston, VA), HuMed will help you do this,

e) Post on the HuMed listserve and your AMSA Regional listserve

f) Send a short summary and photos to the Regional Retreats Coordinator to post on the HuMed website after the retreat.

3)  What additional resources do you have to get the word out about your event?  

· AMSA has full-time staff people who can help you if your retreat is a large event that you would like to garner publicity.  For further information, email AMSA’s Director of Public Relations at prel@www.amsa.org.

· Your local university and public radio station also employ advertising and PR people who can help you if your efforts have a large need for advertising.  Consider this especially if you are conducting a community fundraiser.

4)  Most importantly...THINK CREATIVELY:  HOW WILL YOU CATCH THEIR ATTENTION? (let’s brainstorm!)

Basic Ideas...

Creative Ideas...

· Calendar section of campus  newspapers

· Campus radio public announcement

· Lobbies of buildings

· Classroom bulletin boards

· Chalk written notes in classrooms

· Phone calls 

· Verbal announcements at meetings

· Postings in the cafeteria

· E-mail, fliers, mail notes

· Postings on bathroom doors

· Postings near vending machines/water fountains

· Word of mouth

· Direct mail

· Have a dinner party/pot luck where you share your experience of this retreat to get people thinking...

· Make stained glass window ornament teasers: “Ready to see the world a little differently?”

· Chalk written notes in classrooms on  sidewalks!

· Send e-card invitations

· Candy grams

· Signs in lawns

· Personal invitations

· Wearing T-shirts with event info
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